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The Alumni Engagement Score:
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Involvement and Connectivity

E-mail

Interactive Media

Business Info
Attend Event

Athletics

Reunion

Volunteer
Visit



MARQUETTE UNIVERSITY ∙ UNIVERSITY ADVANCEMENT
L E A D E R S H I P  ∙ D O N O R  C E N T R I C I T Y  ∙  A C H I E V E M E N T  ∙ E X C E L L E N C E  ∙  P A S S I O N  ∙  I N N O V A T I O N

What’s the impact? 

• Employment: Twice as likely to give

• Email: More than twice as likely to give

• Reunion: Three times as likely to give

• Volunteer: More than three times as likely to give

• Event: Four times as likely to give

• Visit: Six times as likely to give 


