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COURSE DESCRIPTIONS

ACCOUNTING (ACCO)

Chairperson and Professor: Akers

Professor: Giacomino

Professor Emeritus: H. Loebl, Doney, Probst
Associate Professor: Naples, Trebby, Yahr
Assistant Professor: Ling, Mascha

Adjunct Assistant Professor: Dole

Adjunct Instructor: C. Gruber, Kren

The curriculum in accounting is designed to accom-
plish many specific objectives, the most important
of which are: critical thinking, oral communication,
business writing ability, technical knowledge and
skills needed for an entry level accounting position,
and technical knowledge needed for the Certified
Public Accounting Examination.

The individual course descriptions below focus
primarily on content, as opposed to process. The
accounting curriculum reflects the faculty’s com-
mitment to excellence and breadth. The faculty use
a wide variety of methods to enhance the learning
process. Accounting courses include computer
assignments, team projects, oral reports and term
papers, and they cover ethical and international
accounting issues. The department offers a group of
electives in tax research, international accounting,
financial statement analysis, accounting theory, and
government accounting. Some of the electives are
seminars in which students are regularly involved in
class discussions and report writing and presenta-
tion. Several courses also call for class presentations
by the students.

ACCO 30. Principles of Financial Accounting
3sem. hrs.

Accounting concepts and principles applied in the

preparation of financial statements, asset valuation,

and the accounting for debt and equity issues of

business corporations.

Prereq: Soph. stndg; computer literacy.

ACCO 31. Principles of Managerial
Accounting 3 sem. hrs.

Structuring data to aid management decisions.

Internal control, budgeting, break-even analysis,

standard costing, variable costing, ratio analysis,

inventory control, capital budgeting, and transfer

pricing. Prereq: ACCO 30; computer literacy.

ACCO 105. Intern Grading Period in
Accounting 3 sem. hrs.

S/U grade assessment. Prereq: Enrolled in Business

Administration and Jr. stndg. and cons. of dept. ch.;

cons. of Internship Director.

ACCO 110. Accounting Communications

3 sem. hrs.
A comprehensive examination of the major forms of
communication used in the accounting profession.
Instruction in business writing and speaking.
Prereq: ACCO major and ACCO 120.

ACCO 119. Advanced Accounting for
Managerial Decisions 3 sem. hrs.
Course is designed for students specializing in
finance and other non-accounting majors who wish
to study accounting above the principles level.
Emphasizes topics from intermediate (ACCO 120) and
advanced (ACCO 121) accounting from a managerial
perspective, including: the income statement, cur-
rent assets and liabilities, pensions, leases, stock-
holders’ equity and other selected issues. Although

by necessity some procedural issues are covered,
the major focus is upon how financial accounting
requirements can and do affect business decisions.
Prereq: Jr. stndg. and ACCO 31.

ACCO 120. Intermediate Accounting

3 sem. hrs.
Discussion of the development of accounting
standards and the conceptual framework underly-
ing financial accounting. An in-depth review of
the income statement and the balance sheet.
Recognition, measurement and reporting of cash,
receivables, inventories, property, plant and equip-
ment, intangible assets, liabilities and investments.
Prereq: ACCO 31; computer literacy.

ACCO 121. Advanced Accounting 1 3 sem. hrs.
Recognition, measurement and reporting of stock-
holders’ equity, retained earnings and dilutive secu-
rities. An examination of financial reporting issues;
earnings per share, income taxes, pensions, leases,
accounting changes and errors. A further elabora-
tion of financial statement preparation: statement of
cash flows, interim reporting, segment reporting and
reporting for inflation. Also, accounting for partner-
ships. Prereq: ACCO 120.

ACCO 122. Advanced Accounting 2

3 sem. hrs.
Business combinations through acquisitions of net
assets or common stock. Construction of consoli-
dated financial statements, including analysis of
intercompany transactions. International accounting
issues. Accounting for state and local governments
and not-for-profit organizations. Prereq: ACCO 121.

ACCO 132. Cost Accounting 3 sem. hrs.
Industrial cost accounting systems, job order and
process costing, standard costs, and variance analy-
sis. Procedures for measuring managerial perfor-
mance and enforcing budgets. Problems conveying
the importance of accounting information in planning
and controlling a business. Prereq: ACCO 120.

ACCO 133. Auditing Principles and
Procedures 3 sem. hrs.
Philosophy, concepts and techniques used by inde-
pendent auditors. Professional ethics and legal rela-
tionships. Study and evaluation of internal control.
Audit program applications. Statistical sampling and
EDP auditing. Reporting obligations and options.
Prereq: ACCO 121.

ACCO 134. Individual Income Taxation
3sem. hrs.

History of federal income taxation. Taxation of

personal income. Determination of gross income,

adjusted gross income, deductions, credits,

exemptions, normal tax, and surtax.

Prereq: Jr. stndg. and ACCO 120.

ACCO 135. Taxation of Corporations,
Partnerships and Trusts 3 sem. hrs.
Partnership, fiduciary, and corporation income tax
laws studied for proper treatment of various types of
income, deductions, the consequences of ownership
interests, and the application of various tax rates
to taxable situations. Survey of administrative pro-
cedure for protests, refunds and of gift and estate
taxes. Prereq: ACCO 120.

ACCO 137. Auditing 3 sem. hrs.

Focuses on major issues in auditing and the recent
pronouncements of authoritative bodies. Specific
attention is given to the profession code of conduct,
legal liability, study and evaluation of the internal
control structure, EDP systems, statistical sampling
and reporting responsibilities for attest and non
attest engagements. Prereq: ACCO 144

ACCO 140. Analysis of Financial Statements
3 sem. hrs.
The primary objective of the course is to provide
experience in reading, interpreting, and analyzing
corporate financial statements. The course also inte-
grates finance theory relative to the importance and
value of accounting information. Specific attention is
given to the evaluation methods necessary to assess
a firm's short-term liquidity, long-term solvency funds
flows, capital structure, return on investment, oper-
ating performance, and asset utilization. The effects
of alternative accounting methods and footnote dis-
closures are important ingredients in these analyses.
Course requirements stress the ability to write both
cases and reports that summarize the various analy-
ses and conclusions. Prereq: Sr. stndg. and ACCO
major; or Sr. stndg. and FINA major.

ACCO 141. International Accounting

3 sem. hrs.
The primary objective of the course is to provide an
overview of managerial and financial accounting
issues faced by multinational corporations or firms
involved in international business. These issues
include the diversity of worldwide accounting prin-
ciples and the prospects for uniform international
accounting standards, foreign currency transac-
tions and translation, inflation, various technical
accounting methods and the implications of their
application, financial disclosures, analysis of finan-
cial statements, auditing, investment analysis, risk
management, management information systems,
performance evaluation, methods of financing
transfer pricing, and taxation. These topics are
viewed from the perspective of companies based in
the United States that operate in diverse business
environments throughout the world. Some specific
countries are analyzed to provide contrasts and
comparisons in these areas. Course requirements
stress the ability to write both cases and reports
some of which require use and analysis of foreign
company financial statements.
Prereq: ACCO 31.

ACCO 142. Tax Research Seminar 3 sem. hrs.
The objective of this course is to assist in the devel-
opment of essential tax research skills and their
application in the prevailing federal tax environment.
The student will learn how to find tax authority,
evaluate the efficacy of that authority, and apply the
results of the research to a specific situation.
Prereq: Sr. stndg. and ACCO 134.

ACCO 143. Accounting Theory 3 sem. hrs.
Analysis of theoretical structure underlying finan-
cial accounting. Emphasis directed toward its
development from both nominative and descriptive
approaches. Coverage includes relation of account-
ing theory to basic financial statements and to
selected topical areas.

Prereq: Sr. stndg. and ACCO major.

A Indicates UCCS courses
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ACCO 144. Accounting Information Systems
3 sem. hrs.
Examines most of the information systems
knowledge components, required of entry-level
accountants, by the AICPA, lIA and IMA. Hands-on
projects, using data hase management software,
and accounting systems software, reinforce under-
standing of the knowledge components. Coverage
includes: systems theory, analysis and design
of computer-based accounting systems, various
approaches to computerizing accounting data, data
modeling, data base management systems, internal
control, computer crime, management fraud, end-
user computing, networks and role of the informa-
tion technology function in organizations.
Prereq: ACCO 120.

ACCO 146. Governmental Accounting

3 sem. hrs.
Study of accounting principles for governmental
and not-for-profit sector and the related financial
reporting and disclosure requirements. Examination
of objectives of financial reporting for these entities
and the theoretical structure underlying these prin-
ciples. Coverage of current and pending GASB and
FASB pronouncements.
Prereq: Sr. stndg. and ACCO 121.

ACCO 147 International Taxation 3 sem. hrs.
Study of taxation issues facing American companies
carrying on business outside the country, as well as
those issues for foreign companies conducting busi-
ness in the United States. Prereq: ACCO 134.

ACCO 195. Independent Study 1-4 sem. hrs.
Prereq: Cons. of dept. ch.

BUSINESS LAW COURSES
(BULA)

BULA 127. Legal Environment of Business

3 sem. hrs.
A review of basic business law principles in the
regulatory environment of government and society.
Coverage includes the administrative environment,
jurisdiction, litigation and arbitration remedies, torts,
contracts, both commercial instruments and secured
transaction under the UCC, and international law.
Prereq: Jr. stndg.

BULA 128. Business Law 3 sem. hrs.

A review of the principles of law related to business
organizations with emphasis upon agency, partner-
ship and corporation law principles; UCC contract
concepts related to the sale of goods, and property
law related to personal and real property (land use
regulation), bailments, wills, trusts and estates,
insurance environment and employment law.
Prereq: BULA 127.

BULA 132.The Legal and Regulatory
Environment of International Business
3 sem. hrs.
A review of the legal environment of international
business and of the structure and organization of
foreign legal systems, international trade agree-
ments, associations and regulatory agencies. The
course will include a comparative analysis of the
legal principles, issues, conventions, and competi-
tive influences affecting international business activ-
ities as conducted by U.S. multinational enterprises
when operating outside of the United States; and, by
foreign multi-national enterprises when operating
within the United States. In addition, the course will
review international dispute resolution mechanisms

as applied by the international Court of Justice, the
European Union, and various arbitral organizations.
Prereq: Jr. stndg.

ECONOMICS (ECON)

Chairperson and Professor: Clark

Professor: Brush, Chowdhury, Daniels, Davis,
Nourzad

Professor Emeritus: Danner, Smiley

Associate Professor: Breeden, Crane, McGibany,
Toumanoff

Associate Professor Emeritus: Trestrail
Assistant Professor: Wang, Yakusheva

Visiting Assistant Professor: Kohls

Adjunct Assistant Professor: Lephardt

AECON 20. Introduction to Economics
3sem. hrs.

An introductory survey of economic issues for

non-majors with an emphasis on using eco-

nomic concepts as elements of critical reason-

ing. Microeconomic topics include markets and

the role of government in a market economy.

Macroeconomic topics include the banking system,

inflation and unemployment. International issues

include the balance of trade and foreign exchange.

Will not be counted towards the Economics major.

Not available for students enrolled in the College of

Business Administration.

AECON 43. Principles of Microeconomics
3 sem. hrs.
Institutions and processes of market specializa-
tion and exchange. Supply and demand and their
determinants. Pricing and production decisions of
the firm under varying competitive conditions. The
role of government in a modern mixed economy.
Microeconomic analysis applied to selected eco-
nomic problems.

ECON 44. Principles of Macroeconomics

3 sem. hrs.
Processes and determinants of overall economic
activity and growth. National income accounting,
determination of aggregate income, employment,
and the price level. Money and banking, government
monetary and fiscal policy, and international eco-
nomics. Prereq: ECON 43.

ECON 105. Intern Grading Period in
Economics 3 sem. hrs.

S/U grade assessment. Prereq: Jr. stndg. and cons.

of dept. ch.; cons. of Internship Director.

ECON 108. Applied Business Economics

3 sem. hrs.
The focus of this course is to explain and develop
key economic principles, models, and data that
are relevant to business analysis and managerial
decision-making. It expands on important economic
principles including demand and supply, production
and cost, market structures, profit maximization and
pricing strategies under varying competitive condi-
tions. Students are expected to develop skills in the
practice of using economic models, data and statis-
tical techniques in the process of business decision-
making, as well as an understanding of both the
usefulness and limitations of such models, data, and
techniques. Students may not take both ECON 108
and ECON 110 for credit. Prereq: ECON 43 and ECON
44 and MANA 28 or equiv.
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ECON 110. Intermediate Microeconomic
Analysis 3 sem. hrs.
A review of the tools of supply and demand analy-
sis. A study of the market behavior of consumers
and business firms and the way they interact with
each other and with public policy. The application
of market theory to questions of resource alloca-
tion efficiency, changing market conditions, optimal
pricing and output strategies and to important social
issues of the day.
Prereq: ECON 43, ECON 44, and MATH 71 or equiv.
Students may not take both ECON 108 and ECON 110
for credit.

ECON 120. Intermediate Macroeconomic
Analysis 3 sem. hrs.

Determination of the levels of aggregate output,

employment, and prices. Inflation and unemploy-

ment. A description of available policy variables

and their impacts upon the money, bond, goods, and

labor markets. International macroeconomic inter-

relationships. Fundamentals of the economic growth

process. Offered annually. Prereq: ECON 43 and

ECON 44 and MATH 71 or equiv.

ECON 134. Public Policies Toward American
Industry 3 sem. hrs.

Role of competition as an economic regulator. Bases

and consequences of monopoly power. Development

of statutory and administrative law affecting market

processes in the U.S. Antitrust policies applied to

monopoly, oligopoly, mergers and restrictive trade

policies. Alternatives to anti-trust, including utility

regulation and social regulation.

Prereq: ECON 43 and ECON 44.

ECON 145. Public Finance 3 sem. hrs.
Examination of such current topics as the growth
of government spending, taxes, and deficits. Proper
role of the state, centralization and decentraliza-
tion, the impact of government decisions on the
distribution of income and the efficient allocation of
resources. Prereq: ECON 43 and ECON 44.

ECON 146. Urban Economics 3 sem. hrs.
Economic role of cities. Forces behind urban growth.
Problems of central city economic decline and
urban poverty. Urban land and housing markets.
Suburbanization of employment and population. The
urban fiscal crisis. Prereq: ECON 43 and ECON 44.

ECON 150. Money, Banking, and Monetary
Policy 3 sem. hrs.
Origins, nature and importance of money. Money
demand and supply. Types of financial markets and
their role in the economy. Banking institutions and
the Federal Reserve. Role of monetary policy in busi-
ness cycles and its impact on financial institutions
and markets. Prereq: ECON 43 and ECON 44.

ECON 151. International Economic Issues

3 sem. hrs.
Survey of international economics. Basis for and
welfare effects of international trade, commercial
policies, and economic growth. International organi-
zations, trading regions, and trade accords. Balance
of payments concepts and exchange rate theories.
History and theory of international monetary systems
including fixed versus flexible exchange rates.
Prereq: ECON 43 and ECON 44. Credit not given if
ECON 154 or ECON 156 has already been completed
for credit.

ECON 152. International Antitrust and
Competition Policy 3 sem. hrs.

Examines the economics of Antitrust or Competition

Policy in an international context. Through readings,



lectures, and class discussions it explores the eco-
nomic rationale for Antitrust Policy, and examines
the major topical areas that receive policy attention.
Coverage includes a comparative survey of the pol-
icy approaches pursued by several major countries/
economies, along with discussion of the conflicts
and coordination issues that arise in a world charac-
terized by extensive global trade.

Prereq: ECON 43 and ECON 44

ECON 154. International Currency Markets

3 sem. hrs.
Examination of various foreign exchange markets,
including the spot, forward, futures and options mar-
kets. Risk, pricing and arbitrage procedures for cash
and portfolio managers. Exchange rate management,
structure of the international financial architecture,
and the determination of exchange rates and the
balance of payments. The role and practice of global
financial intermediaries.
Prereq: ECON 43 and ECON 44.

ECON 155. Comparative Economic
Development 3 sem. hrs.
An analysis and description of institutional differ-
ences among national economies. A theoretical
framework for analyzing the effects of alternative
systems on social and economic behavior is devel-
oped. Theoretical models are applied to specific
cases, with special emphasis on issues of growth
and development in advanced variants of capitalist,
post-communist and less developed economies.
Prereq: ECON 43 and ECON 44.

ECON 156. International Trade 3 sem. hrs.
Sources, patterns, and welfare implications of inter-
national trade. Empirical investigations of traditional
trade theories. Arguments for and impact of com-
mercial policies. Trade effects of economic growth.
Imperfect competition and intra-industry trade as
alternatives to traditional theories and views.
Prereq: ECON 43 and ECON 44.

ECON 158. The Russian Economy 3 sem. hrs.
Examines the development of the Russian economy,
from the origin of the Muscovite state in 1462 to the
present post communist state. Common elements
as well as idiosyncratic peculiarities of each period
are studied. Particular attention is paid to the Soviet
Communist era, including examination of Lenin's
New Economic Policy, Stalin's collectivization and
creation of a planned economy, the Soviet experi-
ence in World War Il, the gradual stagnation and
decline of Soviet economic power beginning in
1965, and the end-game of Soviet communism engi-
neered by Gorbachev from 1985 to 1991. The course
concludes with a careful examination of the post
communist transition and prospects for the future of
Russia’s economy. Prereq: ECON 43 and ECON 44

ECON 160. Economics of Labor Markets

3 sem. hrs.
Supply and demand conditions unique to markets
for services of human beings. The economics of
investment and disinvestment of human capital.
Topics include: determination of labor force size,
geographic distribution and qualitative aspects; eco-
nomic effects of institutional arrangements and labor
laws; current issues. Prereq: ECON 43 and ECON 44.

ECON 163. Environmental and Natural
Resource Economics 3 sem. hrs.

Economic analysis of environmental and natural

resources including land, air, and water. Special

emphasis on the role of human values and economic

institutions in resource exploitation. Topics covered

include air and water pollution, energy, ocean
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resources, forestry practices, mineral resources, the
population problem, and agriculture.
Prereq: ECON 43 and ECON 44.

ECON 174. Introduction to Mathematical
Economics 3 sem. hrs.
Designed to give students the quantitative back-
ground required to appreciate the use of mathemat-
ics in economic analysis. Emphasis is on developing
important techniques. However, many economic
applications are incorporated in order to demon-
strate how standard economic models can be devel-
oped in mathematical terms. Topics include matrix
algebra, differential calculus, both constrained and
unconstrained optimization and comparative statis-
tics. Prereq: ECON 43 and ECON 44 and MATH 70 or
equiv.; and MATH 71 or equiv.

ECON 175. Introduction to Econometrics
3sem. hrs.
Designed to teach how to build an econometric
model and to make forecasts using it. Models are
constructed to explain phenomena that are observed
frequently in business, economics and the social
sciences. Linear regression analysis is employed
and both single-equation and multi-equation models
are investigated. Of practical value to economists,
businessmen, engineers, statisticians, and other
professionals for whom applied quantitative tech-
niques are important. Prereq: ECON 43 and ECON 44
and MATH 60 or equiv.; or ECON 43 and ECON 44 and
MANA 28 or equiv.

ECON 181. Economics and Ethics 3 sem. hrs.
Interaction of economic principles and understand-
ing with ethical principles and understanding in
contemporary society. Analysis of affluence’s
impacts on character development, the practice of
moderation and justice, and the meaning of spiritual
poverty. Applications of this ethic to critical features
of modern industrial society.

Prereq: ECON 43 and ECON 44 and PHIL 104.

ECON 182. Economics and Law 3 sem. hrs.
Relationship between the rights and obligations
which the legal system confers on individuals and
the allocation of resources which results from alter-
native assignments of legal rights. Uses and limita-
tions of economic analysis in explaining the process
by which legal rights are conferred.

Prereq: ECON 43 and ECON 44.

ECON 183.The Economics of Religion

3 sem. hrs.
Explores how the tools of modern economic analy-
sis, theoretical and empirical, can be used to better
understand issues central to religious behavior and
participation. Hence, the primary objective is to gain
a better understanding of the breadth and applica-
tion of economic concepts (the student learned
in principles and intermediate courses) using the
markets for religion as a vehicle for analysis. The
secondary objective is to better understand the
functioning of the religious markets: Why do indi-
viduals allocate time and money to religious activi-
ties? How do they determine the allocation between
the two? Why are there so many denominations in
the United States? Why are some churches very
large and others very small? Why do predominately
Protestant nations grow faster than predominately
Catholic nations? How does religious participation
affect individual attitudes toward trust, trade and
immigration? Prereq: ECON 43 and ECON 44

ECON 195. Independent Study 1-4 sem. hrs.
Prereq: Cons. of dept. ch.
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ECON 196. Undergraduate Seminar
3 sem. hrs.
Specific titles to be announced in the Schedule of
Classes. Offered occasionally.
Prereq: Jr. stndg. and ECON 43 and ECON 44.

ECON 199. Senior Thesis 2 sem. hrs.

With department approval. Seniors may write a the-
sis under direction of an adviser.

Prereq: Cons. of dept. ch.

FINANCE (FINA)

Chairperson and Associate Professor: Peck
Professor: Eppli

Associate Professor: Hunter, Kutner,
Pennington-Cross

Assistant Professor: Arena, DeWally
Adjunct Assistant Professor: Krause

FINA 81. Personal and Professional Finance
3 sem. hrs.
Course considers the financial planning and man-
agement needs men and women regularly have in
the conduct of their personal and professional lives.
Topics covered relate to management of personal
and household finances, such as budgeting, credit
buying, banking and borrowing, taxation, home
ownership. Also focuses on financial issues relating
individuals to an employer, a personal business, or
a professional practice: selection and evaluation of
fringe benefits, accounting and taxation of profes-
sional income. Personal and professional insurance
decisions. Savings, investment and tax planning
for estate accumulation and retirement. Support
capabilities in microcomputer technology are illus-
trated and discussed. Available for elective credit to
non-business majors in the health sciences, arts and
sciences or other areas. Available only to students
not enrolled in Business Administration.

FINA 105. Intern Grading Period in Finance
3 sem. hrs.

S/U grade assessment. Prereq: Enrolled in Business

Administration and Jr. stndg. and cons. of dept. ch.;

cons. of Internship Director.

FINA 180. Introduction to Financial
Management 3 sem. hrs.
Principles and methods of corporate finance,
valuation, analysis and management. Evaluation of
business projects (capital budgeting) using financial
criteria and different financing choices (capital
structure) for these projects will be reviewed.
Introduction to the financial markets and both
investment and financing instruments available to
corporations and individuals. Emphasis placed on
the framework and methodology involved in financial
decision making.
Prereq: Jr. stndg., ACCO 31 and MANA 28.

FINA 181. Investment Analysis 3 sem. hrs.
Study of financial instruments such as stocks,
bonds, convertibles, and options, and the markets in
which they are traded. The primary concern of the
course is with the decision process that evaluates
the various investment opportunities.

Prereq: FINA 180.

FINA 182. Investment Management

3 sem. hrs.
Extends the concepts introduced in FINA 181.
Topical coverage includes modern portfolio theory,
options, futures and hedging techniques. Emphasis
of course is on application of the concepts to invest-
ment strategies. Prereq: FINA 181.

>
2
El
=
@
a
=
2
=
°
=

ssauisng




166

FINA 183. Advanced Financial Management
3 sem. hrs.

Extension of the development of the theory of finan-

cial management, including an examination of the

relevant literature. Concentration will be on applica-

tions of financial management theory. Topics include

working capital, capital budgeting, dividend policy

issues, cost of capital, and principles of valuation.

Required for finance specialization.

Prereq: FINA 180.

FINA 184. Personal Finance Planning

3 sem. hrs.
Introduction to the framework and tools for prepar-
ing personal financial plans. Personal financial plan-
ning is a dynamic planning process projecting, and
reflecting, the major financial events in individual
lives. These events include the financial implications
of career choice, major asset purchases, managing
liabilities, determining insurance needs, develop-
ing investment portfolios, and a retirement plan,
and estate planning. Financial planning is based
upon setting financial goals and is developed in the
context of government policies and the economic
environment. Prereq: FINA 180.

FINA 185. International Finance 3 sem. hrs.
This course looks at financial decision making in an
international context. Global financial markets and
foreign currency issues will be studied along with
the international financing and capital investments.
Prereq: FINA 180.

FINA 186. Bank Management 3 sem. hrs.
Study of banking on both an institutional and operat-
ing unit level. History, regulation and competitive

environment of banking covered at institutional level.

Development and application of specific tools and
techniques dealing with the management of banks’
deposit base and loan and securities portfolios,
international banking and trust operations.

Prereq: FINA 180.

FINA 187. Cases in Financial Management
3sem. hrs.
The application of the principles and models of
financial management through case analysis and
discussion; forecasting of financing needs for
future operations and growth; financial policy and
fund sources. Support of financial decision making
through computerized planning and modeling.
Prereq: Sr. stndg. and FINA 183.

FINA 188. Introduction to Financial
Derivatives 3 sem. hrs.
This course will focus on the mechanics, pricing
and use of financial derivatives, including futures
contracts, options, swaps, collateralized securi-
ties, Treasury Bond, Eurodollar, and S&P 500 Index
futures contracts will be discussed in detail. Stock
options and index options also will be discussed.
Important pricing models including Black-Scholes
and the Binomial Option Pricing Model also will be
discussed. Risk management using these instru-
ments will be emphasized. Prereq: FINA 180.

FINA 189. Issues in Finance 2-3 sem. hrs.

Specific titles announced in the Schedule of Classes.

Prereq: FINA 180.

FINA 190. Principles of Risk and Insurance

3 sem. hrs.
Insurance and the method of handling risk, including
risk retention, prevention, transfer, and the eco-
nomic significance in regulation of property, liability,
marine, life, health, and social insurance.
Prereq: FINA 180.

FINA 191. Introduction to Applied
Investment Management 3 sem. hrs.
In this introductory course, the first of four required
Applied Investment Management program classes,
students will study securities law, regulatory issues,
and the basic mechanics of investment research
analysis. Students will learn how to access and uti-
lize a variety of sources of corporate and securities
information, including the Securities and Exchange
Commission’s database (EDGAR) of disclosure docu-
ments that public companies are required to file.
The course is also intended to prepare students for
their full time summer investment internship. Class
laboratory required.
Prereq: FINA 180; FINA 181, ACCO 120, and ACCO
140, which may be taken concurrently. Only open to
students accepted into the AIM program.

FINA 192. Research and Financial Analysis
3 sem. hrs.
This course provides students an understanding of
various portfolio objectives and policies, as well as
an appreciation of different investment strategies
and styles. Building on the concepts learned in FINA
181, students will apply their understanding of key
investment tools-quantitative research methods,
economic relationships, and financial statement
analysis. During this course students will analyze
and manage an equity and fixed income portfolio.
Class laboratory required. Prereq: FINA 191, and
FINA 183, which may be taken concurrently. Only
open to students accepted into the AIM program.

FINA 193. Valuation and Portfolio
Management 3 sem. hrs.
This third required course in the AIM program
includes the common approaches to valuing assets,
the basic measurements of risk and return, and the
key elements of the portfolio management process.
Students will continue to manage an investment
portfolio, evaluate performance, and prepare reports
on the results at the end of the semester. The course
will also include a professional lecture series, where
investment practitioners discuss their own invest-
ment philosophies, strategies, and experiences.
Class laboratory required. Prereq: FINA 192 and
FINA 182, which may be taken concurrently. Only
open to students accepted into the AIM program.

FINA 194. Investment Management,

Ethics and Society 3 sem. hrs.
In the final course in the AIM program, students will
learn how to manage investments in a manner that
is both ethical and socially responsible. Students
will acquire a thorough understanding of the
Chartered Financial Analyst® professional standards
of conduct in the application of ethics to the moral
dimensions of money management. Students also
will be exposed to the strategies and performance
of investment funds that are socially responsible. In
doing so, students will consider such issues as dis-
crimination and affirmative action in the workplace,
economic justice, and environmental impact, among
others, in the evaluation of companies for inclusion
in a socially responsible fund. Prereq: FINA 193,
FINA 188, and FINA 189 (Fixed Income Securities),
which may be taken concurrently. Only open to
students accepted into the AIM program.

FINA 195. Independent Study
1-4 sem. hrs.
Prereq: Cons. of dept. ch.

FINA 197. Colloquium in Finance 1-3 sem. hrs.
Readings and research in restricted fields to learn
and to apply techniques and disciplines of research
in the finance area. Prereg: Cons. of instr.
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Real Estate (REAL)

REAL 105. Intern Grading Period in Real
Estate 3 sem. hrs.

Prereq: Jr. stndg., cons. of prog. dir, cons. of intern-

ship dir, S/U grade assessment.

REAL 150. Principles of Commercial Real
Estate Development 3 sem. hrs.
Provides the student with an introductory knowl-
edge of the real estate development process. The
course focuses on the physical and analytical tools
necessary in the real estate development process
including: finding the development opportunity,
land acquisition/site analysis, building design and
public approvals, legal, market analysis, project
management, construction, leasing, and financing.
Throughout the course a simple real estate develop-
ment feasibility process is followed to assess the
viability of a development at different stages of the
development process.
Prereq: ACCO 31 and ECON 44.

REAL 151. Commercial Real Estate Finance

3 sem. hrs.
Provides the student with an in-depth knowledge
of real estate finance, real estate investment, and
the operation of the real estate capital markets. The
objective of the course is to understand the many
sources and uses of capital in the commercial real
estate industry. The course begins with the mechan-
ics of mortgage finance, followed by a detailed
presentation of mortgage underwriting, lender ratios,
and discounted cash flow analysis. Prereq: FINA 180.

REAL 156. Commercial Real Estate Valuation
3 sem. hrs.
This course uses the “three approaches” to value
process to estimate the fair market value a com-
mercial building in the Milwaukee metropolitan area.
The primary focus of this course is on an applied
market analysis and the lease-by-lease modeling of
tenant income for a commercial property as part of
the income approach to value. The sales comparison
and cost approaches to value are included in the
course and are part of a narrative appraisal.
Prereq: Completion or concurrent enrollment in both
REAL 150 and REAL 151.

REAL 157. Cases in Commercial Real Estate
3sem. hrs.
Focuses on the applied analysis of commercial
real estate. The emphasis of the course is on the
analysis of real estate for purchase, development,
or financing across the major real estate investment
sub-areas (apartments, office, retail, and ware-
house/distribution). The objective of the course is
to take conceptual real estate knowledge and apply
it to Harvard Business School and Milwaukee Area
cases. Knowledge from the many required finance,
marketing, real estate, accounting, and other busi-
ness and economics courses is used in analyzing
the cases in this course. Prereq: Completion or con-
current enrollment in both REAL 150 and REAL 151.

REAL 159. Issues in Real Estate 1-3 sem. hrs.
Topics vary each term; in depth exposure to relevant
selected topics. Offered occasionally.

Prereq: REAL 150.

REAL 195. Independent Study 1-4 sem. hrs.
Prereq: Cons. of dept. ch.



MANAGEMENT (MANA)

Chairperson and Associate Professor: Maranto
Professor: T. Bausch, Cotton, Keaveny

Associate Professor: Inderrieden, Kaiser, Rehbein,
Srivastava, Stewart, Syam

Associate Professor Emeritus: McElroy

Assistant Professor: Adya, Chintakananda, Cotteleer,
J. Kim, Griffin, Lee, O'Neill, Ow

Adjunct Instructor: Ennis, Fresina, Muraski, Rau,
Schwiesow

Adjunct Assistant Professor: Collins
Entrepreneuer-in-Residence: Keane

MANA 28. Business Statistics 3 sem. hrs.
Introduction to statistical methods used in the analy-
sis of business decisions. Covers descriptive statis-
tics. Reviews the use of probability and probability
distributions in business decisions. Introduction to
sampling and sampling distributions, development
of statistical estimation and statistical inference,
including hypothesis testing and confidence inter-
vals for means and proportions. Use of chi-square
distribution in testing goodness-of-fit and contin-
gency tables. Covers analysis of variance. Develops
simple linear regression and correlation with tests of
significance. Prereq: MATH 70 or equiv. and MATH
71 or equiv.; computer literacy.

MANA 105. Intern Grading Period in Human
Resources 3 sem. hrs.

S/U grade assessment. Prereq: Enrolled in Business

Administration and Jr. stndg. and cons. of dept. ch.;

cons. of Internship Director.

MANA 106. Intern Grading Period in
Information Technology 3 sem. hrs.

S/U grade assessment. Prereq: Enrolled in Business

Administration, Jr. stndg., cons. of dept. ch., and

cons. of internship director.

MANA 108. Intern Grading Period in
Operations and Supply Chain
Management 3 sem. hrs.

S/U grade assessment. Prereq: Enrolled in Business

Administration and Jr. stndg. and cons. of dept. ch.;

cons. of Internship Director.

MANA 120. Introduction to Information
Technology 3 sem. hrs.
This course provides future information systems
users a broad overview of information systems the-
ory, research and applications used in organizations.
Topics include the impact of technology on business,
groupware, systems development life cycle, data-
base, hardware, software, telecommunications and
applications in function areas. Prereq: Jr. stndg.

MANA 121. Business Applications Program
Development 3 sem. hrs.
Fundamentals of software program design and
techniques for object, file and data manipulation.
Topics include file processing concepts, structured
programming, data structures, interface design,
exposure to object-oriented tools and operation
system design differences and efficient resources
allocation. Choice of tools may include Visual BASIC
and Delphi. Prereq: Jr. stndg.

MANA 122. Data Base Management
Systems 3 sem. hrs.
Applications of database management software to
the design and implementation of business data-
bases. File storage devices, data structures, logical
data models, physical data storage schemes, and
normalized design of databases. Management and
administration of databases including procedures
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for data security, backup and recovery. Architecture
of distributed data systems. Students from database
design teams may serve as a business client. Use of
tools such as SQL, Access, Oracle, Delphi, etc.
Prereq: Jr. stndg.

MANA 123. Project Management 3 sem. hrs.
The course addresses organizational, team, and
technical aspects of successful project manage-
ment. Through class projects, students will learn to
align project objectives with organizational strate-
gies, plan, execute, and control a project, allocate
material and people resources to project compo-
nents, design and develop project documentation,
estimate and control project and organizational
risks, and manage cross functional and virtual teams
as well as inter-organizational relationships.
Prereq: Jr. stndg.

MANA 124. Emerging Technologies

3 sem. hrs.
Advances in technological and market forces have
changed the way applications are used have dra-
matically increased the demand for mobility and
bandwidth. Business professionals must understand
these emerging technologies to creatively lever-
age them for business solutions and integrate them
with existing systems. This course will familiarize
students with an array of leading edge technologies;
help them understand their business feasibilities in
financial, marketing, operations and other business
functions; and examine social, economic, and ethi-
cal impact of these technologies. Topics include
changes in voice and data communication infra-
structures, emerging trends in database environ-
ments, storage trends, integration, and information
privacy and security among others.
Prereq: MANA 120.

MANA 125. Web-based Applications

3 sem. hrs.
This course focuses on designing and developing
Web-based applications using a variety of program-
ming languages and tools. Students are exposed to
Internet application development architecture. Class
projects include developing business-to-consumer
(B2C) and business-to business (B2B) applications,
among others. On completion of the course, student
will understand the challenges, technologies, and
issued in developing and deploying Web-based
applications.
Prereq: MANA 121 or COSC 60 or cons. of instr.

MANA 127. Systems Analysis and Design

3 sem. hrs.
The course provides future information technology
(IT) professionals with systems theory, research,
and applications for private and public organiza-
tions concerning requirements analysis and design
techniques, problem finding, and problem solution.
Students will develop process modeling and team-
work skills to develop a feasibility study and working
prototype as deliverables to a real client based
on the client’s needs. The prototype will include a
database, client interfaces, systems procedures,
controls, and documentation. Methodologies include
traditional, structured, and object-oriented analysis
and design approaches. Prereq: MANA 120.

MANA 129. Issues in Information Technology
1-4 sem. hrs.

Varied subject matter each time offered. In-depth

exposure to relevant selected topics.

Prereq: Jr. stndg.
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MANA 154. Negotiations and New Ventures
3 sem. hrs.
This course examines the art and science of
negotiations with the aim of developing student's
negotiation abilities. This development will be
achieved through readings, discussion, and active
participation in negotiation exercises. This course is
designed to complement the skills learned in other
business courses. Representative negotiations to
be completed in the course include salary negotia-
tions, car and home purchases, customer contracts,
vendor contracts, venture capital arrangements, and
partnership agreements among others.
Prereq: Jr. stndg.; Restricted to College of Business
Administration students only.

AMANA 155. Diversity in Organizations
3sem. hrs.
Addresses the personal and managerial implications
of diversity in organizations. The course will incorpo-
rate both a cognitive and experiential understanding
of diversity and group differences. We examine
demographic trends in the workforce, differentiate
cultural practices and values among diverse groups,
explore the concepts of social identity and privilege,
and discuss strategies for dealing with discrimina-
tion and stereotyping. Prereq: Jr. stndg.

MANA 156. Behavior and Organization

3 sem. hrs.
Behavior of people individually and in groups.
Emphasizes organization environment, communi-
cation, motivation, supervision and productivity.
Develops fundamentals of organization theory, struc-
ture and administration. Preregq: Jr. stndg.

MANA 158. Motivation and Leadership

3 sem. hrs.
Central issues in motivation and leadership at work,
and applying theories and concepts of organiza-
tional behavior will be addressed. Specific issues
may include theories of motivation, the impact of
various reward structures, employee participation
programs, the management of poor performers,
and approaches to leadership. These topics are
addressed from both theoretical and applied per-
spectives. Prereq: MANA 156.

MANA 159. Issues in Organizational
Management 1-4 sem. hrs.

Varied subject matter each time offered. In-depth

exposure to relevant selected topics. Offered occa-

sionally. Prereq: Jr. stndg.

MANA 160. Management of Human
Resources 3 sem. hrs.
Issues concerning the effective use and equitable
treatment of employees. How human resource man-
agement activities are influenced by the economy,
laws, unions, organizational strategies, and human
behavior. The analysis of management activities
such as recruitment and selection, training and
development, pay and benefits, labor relations, per-
formance assessment, discipline and due process.
How these activities affect the attraction, retention,
performance, and satisfaction of employees.
Prereq: Jr. stndg.

MANA 162. Employee Benefit Systems

3 sem. hrs.
The course addresses the design and administration
of employee benefit systems. Among the programs
studied are: health and wellness programs, pen-
sion and retirement programs, and cafeteria plans.
Legally mandated benefit systems are also studied.
Prereq: MANA 160.
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MANA 163. Compensation of Human
Resources 3 sem. hrs.

The development of pay programs that are internally

consistent, externally competitive, and individually

rewarding. The application of these concepts via

job descriptions and job evaluations, market surveys

and pay structures, and performance or seniority

based pay. Administering employee benefits such as

insurance and pensions. The government's impact

on pay and benefits.

Prereq: MANA 28 and MANA 160; May be taken

for graduate credit by students enrolled in Human

Resources with appropriate additional assignments.

MANA 164. Labor Relations and Collective
Bargaining 3 sem. hrs.

Examines the development, structure and process
of collective bargaining as well as negotiation pro-
cesses and strategies in a variety of settings. Central
topics include labor law, union organization, general
principles of negotiation, and labor contract negotia-
tion in particular. The course is taught from a neutral
perspective, emphasizing the rights and responsibili-
ties of labor, management and government. Makes
extensive use of bargaining exercises.

MANA 166. Employment of Human
Resources 3 sem. hrs.
Issues relevant to staffing work organizations are
addressed. Topics include: validation of selection
procedures; criterion development; forecasting
employee requirements and supply; alternative
selection procedures; and equal employment oppor-
tunity regulations. Prereq: MANA 28 and MANA 160.

MANA 167. Training and Development

3 sem. hrs.
Principles and factors that contribute to the personal
growth and development of employees and the wel-
fare of the company. Focus on training and employee
development within organizations. Topics include
training development and evaluation, employee
development, career management, and career path-
ing within organizations.
Prereq: MANA 160. May be taken for graduate credit
by students enrolled in Master of Science in Human
Resources with appropriate additional assignments.

MANA 168. Issues in Human Resources
1-4 sem. hrs.

Varied subject matter each time offered. In depth

exposure to relevant selected topics. Offered

occasionally. Prereq: Jr. stndg.

MANA 170. Operations and Supply Chain
Management 3 sem. hrs.
Examination of the operations and supply chain
function in manufacturing and service firms from a
managerial perspective. Core concepts and issues
include planning, designing and managing opera-
tions, and the flow of materials and information from
suppliers to customers. Prereq: MANA 28.

MANA 171. Manufacturing Management
3sem. hrs.
A focus on leading edge techniques used in devel-
oping a manufacturing strategy, inventory manage-
ment, cycle time reduction, production scheduling
ERP, JIT/Kanban, synchronous manufacturing, sup-
ply chain management and advanced manufacturing
systems. Prereq: MANA 170.

MANA 172. Service Management 3 sem. hrs.
Particular problems and issues of designing, man-
aging and delivering services will be addressed.
Issues include service challenge and breakthrough
design, productivity, quality, innovation and flexibility,
demand and capacity management, manpower plan-
ning, scheduling, technology management, strategy
and integration. Prereq: MANA 170.

MANA 173. Quality and Process
Management 3 sem. hrs.
A foundation to quality philosophies, principles,
techniques and tools is provided. The interrelation-
ship of each is highlighted through addressing
customer focus, value and satisfaction; leadership
and organizational change; process design, mea-
surement and improvement; and bench marking.
Application of decision making, planning and mea-
surement tools will occur. Prereq: MANA 170.

MANA 174. Logistics and Purchasing
Management 3 sem. hrs.
Managing logistics activities with emphasis on
transportation, global sourcing, and international
facility location. Issues related to the strategic and
operational role of purchasing in a global supply
chain management are also examined in depth.
Prereq: MANA 170.

MANA 176. Management Science 3 sem. hrs.
Introduction to the methods of management science
operations research with applications to problems
in business decision making. Topics include linear
programming, transportation and assignment model,
integer programming, queuing models, simulation
decision theory and CPM/PERT. Prereq: MANA 25.

MANA 179. Issues in Operations and Supply
Chain Management 1-4 sem. hrs.

Varied subject matter each time offered. In depth

exposure to relevant selected topics. Offered occa-

sionally. Prereq: Jr. stndg.

MANA 181. Business and Its Environment
3sem. hrs.
Overview of social, political and legal opportunities
and constraints influencing business decision-
making; social trends and underlying causes, includ-
ing changes in population and income distribution
and their business significance; patterns of change
in political strength of identifiable groups on social,
geographic and economic interest bases; antitrust,
trade regulation and the legal system.
Prereq: Jr. stndg.

MANA 182. Strategic Management 3 sem. hrs.
Requires a knowledge of all functional areas. Broad
involvement in management decision-making pro-
cess. Integrates functional areas through analysis of
actual business case histories and related readings.
Class discussion and written reports. Management
game used when appropriate.

Prereq: Sr stndg. and ECON 108 (or ECON 110) and
FINA 180 and MANA 156 and MANA 170 and MARK
140; MANA 181 is NOT a prerequisite.

MANA 183. International Management

3 sem. hrs.
Present and future trends in the international com-
mercial arena. The course examines international
trading trends for major sectors of the U.S. economy.
This course differentiates international from domes-
tic management. Prereq: Sr. stndg.

MANA 195. Independent Study 1-4 sem. hrs.
Prereq: Cons. of dept. ch.
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Entrepreneurship (ENTP)

ENTP 107. Internship in Entrepreneurship

3 sem. hrs.
S/U grade assessment. Prereq: Enrolled in Business
Administration, Jr. stndg., and cons. of internship
director.

ENTP 150. Understanding Entrepreneurship
3 sem. hrs.
This course is designed to have students understand
entrepreneurship in a meaningful way consistent
with Marquette’s mission and concern for the whole
person. Students develop a short, preliminary busi-
ness plan and reflection on their values and lifetime
aspirations. Class time focuses on small group and
class discussion as well as interaction with experi-
enced entrepreneurs. Students prepare individual-
ized projects based on the entrepreneurship interest,
e.g., family business, corporate entrepreneurship.
Prereq: Jr. stndg.

ENTP 151. New Venture Creation 3 sem. hrs.
This course focuses on starting and developing a
new business. Topics include evaluating opportuni-
ties and testing the feasibility of creative ideas,
selecting and dealing with partners; alternative
methods of financing, developing the initial competi-
tive strategy, structuring and managing the business
through the early survival months, and sources of
outside help. Students will prepare a business plan
that can be used to launch a new initiative.

Prereq: Sr. stndg.

ENTP 155. Consulting to Entrepreneurs

3 sem. hrs.
Students conduct a consulting project for an entre-
preneur and provide its findings and recommenda-
tions, orally and in writing, to the client. Students
develop skills in project management, advisory
and consulting services, and primary research.
Students also learn applied business knowledge to
the project.
Prereq: Sr. stndg. in business or cons. of instr.

ENTP 159. Issues in Entrepreneurship
3 sem. hrs.
Varied subject matter each time offered. In-depth
exposure to relevant selected topics.
Prereq: Jr. stndg.

ENTP 195. Independent Study 1-4 sem. hrs.
Prereq: Cons. of dept. ch.

MARKETING (MARK)

Chairperson and Professor: Akhter

Professor: Andrews, Durvasula, Laczniak, Lysonski
Professor Emeritus: Brownlee

Associate Professor: Bauer, Garrett, Robinson
Assistant Professor: Miller, Simmons

Instructor: Terrian

MARK 105. Intern Grading Period in
Marketing 3 sem. hrs.

S/U grade assessment. Prereq: Enrolled in Business

Administration, Jr. stndg., cons. of dept. ch., and

cons. of internship director.

MARK 140. Introduction to Marketing

3 sem. hrs.
Examines the marketing process in the operations of
firms in profit and nonprofit sectors. Environmental
forces including consumer characteristics, govern-
ment regulation and social aspects are explored.
Emphasis is given to how firms develop market-



ing strategies in terms of target market selection,
segmentation and marketing mix variables such as
product development, promotional methods, price
determination and channels of distribution. Ethical
aspects of marketing are also given consideration.
Prereq: Jr. stndg. and ECON 43.

MARK 142. Marketing Research 3 sem. hrs.

To provide a scientific solution to marketing prob-
lems this course focuses on qualitative techniques
(e.g., focus groups) and quantitative techniques (e.g.
survey) for data collection, storing of data in data
sets and databases, data analysis using statistical
techniques, and interpretation of results. Topics
covered include: research analysis, research design,
sampling analysis, data collection methods, data
storage methods, univariate and bivariate statisti-
cal analysis, report writing and the integration of
research and marketing management.

Prereq: MARK 140 and MANA 28. Marketing minors
may substitute PSYC 60 or MATH 60 for MANA 28.

MARK 143. Integrated Marketing
Communications 3 sem. hrs.
Study of the promational mix (advertising, sponsor-
ship marketing, point-of-purchase communication,
sales promotion, publicity, and personal selling) and
other elements of the marketing mix (product/brand,
price, distribution) as they speak with one voice in
communication between the firm and its customers.
Also, application of behavioral sciences, branding,
packaging and interactive marketing to marketing
communications. Social, legal, ethical and interna-
tional aspects of marketing communications.
Prereq: MARK 140.

MARK 144. Marketing Logistics and
Distribution Strategy 3 sem. hrs.
Use of time and place utilities as variables in mar-
keting strategy. Principles for the efficient design of
wholesale and retail distribution systems. Logistics
base, problems of distribution channel design and
strategy considered in terms of their effectiveness in
satisfying the demand of consumers. Offered occa-
sionally. Prereq: MARK 140.

MARK 145. Product and Pricing Strategy

3 sem. hrs.
New Product development, competitive strategies
and product life cycles as components of effective
product management. The environment of pricing
strategy and recent developments in pricing deci-
sion making as well as the psychological aspects of
pricing. Prereq: MARK 140.

MARK 146. Consumer Behavior 3 sem. hrs.

To learn about the factors that influence consum-
ers’ purchasing decisions of services and products.
Behavioral science concepts will be examined
including perception, motivation, learning, self-
concept, personality, attitudes and attitude change,
culture, social class, reference groups and the
family unit. Application of behavioral concepts (from
psychology, sociology, anthropology and economics)
to marketing management and marketing research
problems, including diffusion of innovations (new
products), brand loyalty, consumer satisfaction and
consumer decision-making models.

Prereq: MARK 140.

MARK 148. Sales Management 3 sem. hrs.
Sales management is a complex and specialized
business and organizational function including the
oversight of the direct and personal marketing of
consumer and industrial goods and services. The
unique nature of sales management requires a sepa-
rate examination of recruiting, selection, training,
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compensation, retention, and motivation of manage-
ment tasks. Prereq: MARK 140.

MARK 150. Marketing Management

3sem. hrs.
The application of marketing variables are empha-
sized in terms of planning, implementation, and
control of marketing activities for a firm. A major
component is understanding how to develop market-
ing objectives, policies, programs and strategy for
the firm. Experience is given in crafting marketing
programs and developing marketing decisions
through target market selection and formulation of
marketing mix parameters of product, price, place
and promotion. The case method is commonly used
in the course. Prereq: Sr. stndg., MARK 140, MARK
142, and one other MARK course.

MARK 152. Retailing Management 3 sem. hrs.
Readings and cases in retail management. Types

of retail organizations. Problems of location, buy-
ing, merchandise control, and retail promotion. The
present state of retailing and a look into the future.
Offered occasionally. Prereq: MARK 140.

MARK 153. International Marketing

3sem. hrs.
Takes theoretical, strategic, and ethical approaches
to evaluate and understand organizational behav-
iors; economic, political, cultural and technological
developments at local, regional and global levels;
country market selection, market entry strategies
(exporting, licensing and foreign direct investments)
and marketing mix strategies (product, price, supply
chain, and integrated marketing communication).
Issues related to global market segmentation, target-
ing and positioning are also examined.
Prereq: MARK 140.

MARK 155. Business-to-Business Marketing
3 sem. hrs.
Application of marketing strategy in serving the
needs of business-to-business (industrial), organiza-
tional, and governmental customers. Topics include:
the characteristics of business markets, organiza-
tional buyer behavior, purchasing processes, cus-
tomer relationship management and e-commerce
strategies for business markets, business market
segmentation, managing products for business
markets, supply chain management, logistics, pricing
strategies for business markets, business market
communications and personal selling in business
markets. Prereq: MARK 140.

MARK 156. Direct Marketing 3 sem. hrs.
Focuses on the direct marketing process of pros-
pecting, conversion, and customer maintenance;
and the four Ms of direct marketing (merchandising,
media, message, and measurement). Emphasis is
placed on database management, customer seg-
mentation, customer profitability analysis, forecast-
ing, market testing and analysis, and direct response
advertising via direct mail.

Prereq: MANA 28 and MARK 140.

MARK 157. Marketing and Society 3 sem. hrs.
Focuses on environments external to the firm
which have significant consequences on market-
ing practice. Evaluates how the marketing system
contributes to or impedes the objectives of society.
Topics discussed: Consumerism, Law, Marketing
Ethics, Ecology, Marketing and Corporate Social
Responsibility. Offered occasionally.

Prereq: MARK 140.
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MARK 159. Issues in Marketing 1-4 sem. hrs.
Enrollment limited to superior students. Offered
occasionally with various topics.

Prereq: MARK 140.

MARK 195. Independent Study 1-4 sem. hrs.
Prereq: Cons. of dept. ch.

SPECIAL
PROGRAMS:

BUSINESS EXPERIENCE
(BUEX)

Program Director: Terrian

Course Instructors: Maranto, Terrian, Yahr
Performance in all BUEX courses is assessed using
S and U grades.

BUEX 2. Computer Literacy in Business

0 sem. hrs.
Introduction to university computer system and
resources. Online information, e-mail, Internet and
World Wide Web. Word processing and spreadsheet
analysis, with hands-on lab exercises and assign-
ments. Prereq: Enrolled in Business Administration;
or BUAD minor and cons. of dept. ch.; cons. of assis-
tant dean. SNC/UNC grade assessment.

BUEX 5.The Dynamics of Cross Cultural
Engagement 1.5 sem. hrs.
This seminar provides an academic component
for the cross-cultural residence hall experience,
Inclusive Leadership CommUNITY. The residence
hall brings together majority and minority first year
students selected because of their interest in being
engaged in cross-cultural experiences in and out of
the classroom. The seminar requires attendance at
designated extramural cultural events such as mov-
ies, plays, lectures or community outings, including
a weekend retreat on diversity issues. Students will
read and discuss articles and books, keep journals,
and reflect on cross-cultural experiences. Written
assignments will provide opportunities to demon-
strate achievement of course goals. Offered fall
term. S/U grade assessment.
Prereq: Enrollment in the residence hall Inclusive
Leadership CommUNITY program.

BUEX 6.The Dynamics of Cross Cultural
Engagement 1.5 sem. hrs.
This seminar provides an academic component
for the cross-cultural residence hall experience,
Inclusive Leadership CommUNITY. The residence
hall brings together majority and minority first year
students selected because of their interest in being
engaged in cross-cultural experiences in and out of
the classroom. The seminar requires attendance at
designated extramural cultural events such as mov-
ies, plays, lectures, or community outings, including
a weekend retreat on diversity issues. Students will
read and discuss articles and books, keep journals,
and reflect on cross-cultural experiences. Written
assignments will provide opportunities to demon-
strate achievement of course goals. Offered spring
term. S/U grade assessment.
Prereq: Enrollment in the residence hall Inclusive
Leadership CommUNITY program.
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BUEX 50. Business Foundations 2 sem. hrs.
Introduces students to basic business concepts and
practises with the goal of developing an understand-
ing of the relationship between communication

and the various business functions of corporations.
Emphasizes the relationship between key corporate
functions such as finance, marketing, sales, pro-
duction, management, and information technology.
Available only to students not enrolled in Business
Administration.

Prereq: Corporate Communications major.

BUEX 101. Career Planning 1 sem. hr.
Personal and business, short-term and long-term,
and practical and theoretical aspects of personal
career planning. Lectures, readings, written
assignments and guest speakers will make up the
class. Preparation for seeking employment will
include resume preparation and interviewing skills.
Exploration of career alternatives and expectations
will also be included. S/U grade assessment.
Prereq: Enrolled in Business Administration and Jr.
stndg.; or enrolled in Business Administration and
Sr. stndg.

BUEX 110. Internship Work Period 0 sem. hrs.
Registration in this course indicates that the student
is on full-time internship, approved by the College of
Business Administration. Credits are earned in the
subsequent term by registering for the internship-
grading course in the respective major.

Prereq: Enrolled in Business Administration, Jr.
stndg., 2.500 G.PA., cons. of dept. ch., and cons. of
program director. Fee. SNC/UNC grade assessment.

BUEX 111. Junior Achievement-Applied
Management 3 sem. hrs.
Student serves as a member of the Board of
Directors along with business professionals, advis-
ing a Junior Achievement firm consisting of high
school students as they organize, incorporate,
capitalize, choose and market a product, and even-
tually liquidate the firm. The Junior Achievement
experience will also be supplemented with the
Business Basics Program: teaching an Introduction
to Business course to elementary students. SU
grade assessment. Prereq: Enrolled in Business
Administration and Jr. stndg.

BUEX 189. Business and the Non-Profit
Sector 1-3 sem. hrs.
This course involves business service to a commu-
nity non-profit organization and benefits the student
by supplying direct sustained involvement with
non-profit and social service organizations. Students
will be expected to apply their business education,
especially in their majors, to community and social
issues. S/U grade assessment. Prereq: Enrolled in
Business Administration and Jr. stndg; and cons.
of instr.

INTERNATIONAL
BUSINESS (INBU)

Program Director: Hosseini

INBU 100. International Study in Business
0 sem. hrs.

Prereq: Cons. of Program Director; Approved for

full-time study at another college/university abroad,

but will NOT be certified as full-time by Marquette

University. SNC/UNC grade assessment.

INBU 101. Study Abroad for Visiting
Students 0 sem. hrs.
This course is required for all exchange students that
are studying at Marquette University for the current
semester. Students will be oriented to the college,
the educational system and the business practices in
the United States. Prereq: Approval of International
Business Dir. SNC/UNC grade assessment.

INBU 105. Intern Grading Period in
International Business 3 sem. hrs.

S/U grade assessment.

Prereq: Cons. of dept. ch.; cons. of International

Business Director and College Internship Director.

INBU 181.Travel and Study Abroad in
International Business 3 sem. hrs.
Prereq: Cons. of dept. ch.; cons. of International

Business Director.

INBU 182. International Business Strategy
3sem. hrs.
In this course global business operations and
global business decision making and strategy are
integrated in a theoretically sound and practically
useful manner. The focus of this discussion-based
course is to explore various aspects of business
entry and sustenance into the global marketplace
using the “case method”. In assessing their market
position and strategic options, many companies
face the decisions of a) going global, b) expanding
globally, and/or ¢) competing globally. The course’s
cases, reading material, exercises, and projects are
oriented towards addressing the critical issues sur-
rounding the above options.
Prereq: ECON 154 or 156, ECON 108 or ECON 110,
MANA 156, MANA 170, MARK 140, FINA 180.

INBU 189. Seminar in International Business
3sem. hrs.

Specific titles to be announced in Schedule of

Classes. Prereq: Jr. stndg.

INBU 190. Business Administration
Undergraduate International Exchange
0 sem. hrs.

Prereq: Approval by College of Business

Administration. SNC/UNC grade assessment.

INBU 191. Study at St. Clare’s College

0 sem. hrs.
Prereq: Approval by College of Business
Administration, student’s college adviser, and stu-
dent’s college office if not a Business Administration
student. SNC/UNC grade assessment.
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INBU 192. Business Administration Affiliated

Study Abroad Program 0 sem. hrs.
Prereq: Cons. of dept. ch.; cons. of Director of
International Business Studies. SNC/UNC grade
assessment.

INBU 195. Independent Study 1-3 sem. hrs.
Prereq: Cons. of dept. ch.; cons. of International
Business Director.

INBU 196. International Business Elective
1-4 sem. hrs.

Prereq: Cons. of dept. ch. and cons. of assistant

dean.

LEADERSHIP (LEAD)

Program Directors: Schwiesow, Terrian

Lecturers: Schreier, Schwiesow, Terrian
Performance in all LEAD courses is assessed using
S and U grades.

LEAD 1. Foundations for Business
Leadership 1 sem. hr.
This course provides undergraduate business stu-
dents with an introductory overview of the major
functional areas of business, including information
regarding potential career options in these func-
tional areas. In addition, students receive informa-
tion regarding the expectations and standards that
they must achieve in order to attain their goals in
the business world. The course will also include
topics ranging from developing computer literacy
skills and orientation to the college and its policies.
S/U grade assessment. Prereq: Enrolled in Business
Administration; first semester freshman.

LEAD 103. Applying Business Leadership
Skills 1 sem. hr.
This course focuses on students developing their
business skills to enter and exceed in the business
community. Emphasis is placed on communication
(both verbal and written, as well as presentation
skills); practical application of ethics; formal and
non-formal dining etiquette; interviewing (for an
internship or job); and interacting with business
executives in a real life situation with representa-
tives from a student’s chosen major(s). S/U grade
assessment.
Prereq: Enrolled in Business Administration and
Soph. stndg. and LEAD 1 or BUEX 2.

LEAD 104. Strategies for the Future and
Dealing in the Business Community
1sem. hr.

This course deals with the future decisions many

students will make in their business careers.

Students will be presented graduate opportuni-

ties available to them (MS, MBA, Law, etc.); legal

considerations for all business people; interacting
effectively in the business environment; transitioning
between jobs; dressing for success; and additional
ethical training. S/U grade assessment.

Prereq: Enrolled in Business Administration and

Sr. stndg. and LEAD 103.





