IMS: Reach & Frequency

An advertising flight plan software for use with the following studies, or datasets:
The Simmons National Consumer Survey, Simmons Teen Survey, or Mendelsohn’s Affluent Survey
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1. When you launch the program, a
‘login’ window will appear briefly /
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2. Click on the ‘Study’ button, select a

study, and acknowledge copyright.
3. Click on the ‘Target(s)’ gray bar to 0 Media

bring up the ‘Input Window’.

4. In the Input Window, use the ‘Quick e .
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The Schedules Worksheet:
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Use the Schedules Worksheet if
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8. This will bring up the Schedules Worksheet, pictured below.




Optimizer Worksheet

1. Use the Optimizer if you want
the software to figure out the
optimal placements of ads, i.e.
the optimal flight plans.

From the top menu bar, under
“View’, click on Optimizer, or
use the Optimizer icon.

3. Use the ‘Must buy’ column (in
the center) if you want to force
ad placement in some titles.

Use the Calculator icon to
recalculate schedules if
necessary.

5. Use the Worksheet Options
icon to change the default
budget amount ($500K), or to
change the default ad format
(full page, four color).

Printing & Exporting to Excel:

P Printing and saving to Excel
can only be done after viewing the
reports: they cannot be done
directly from the worksheets.

Viewing Reports: from the top
menu bar, look under ‘View’ for
the different types of reports.
(To the right is an example of an
Optimizer Summary Report +
Media List report.)

Exporting Reports: once you’re
viewing a report, to save in Excel
format use the “Export to Excel”
icon (the airplane).

Icons: below the icons are
enlarged and labeled.
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IMZ Genetic Optimization | Goal IBudget of $500000 | ‘ |
Cov % | CPH | Min | Max ‘ Must Buy Optimizel | Optimize2 | Optimize3 |A
Atlantic: Manthly 0.64 32.52 1 12
Better HomesiGardens 1022 1418 1 12 1
Black Enterprise 0.98 16.86 1 1z 2
Business Week 1.84 2510 1 52
Country Living am 17.79 1 12
Fortune 153 24.94 1 26
Good Housekeeping 7.28 15.35 1 12 1 1
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